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GRAPHIC DESIGN PORTFOLIO

Emily Wilson | Clemson University Graphic Communications



A GRAPHIC COMMUNICATIONS MAJOR AT CLEMSON
UNIVERSITY. | AM ALSO AN ART MINOR, SO MUCH OF MY g
INSPIRATION COMES FROM MY PAINTINGS. | ENJOY ALL
THINGS BOLD, BRIGHT, AND FUN, WHICH IS CLEARLY
REFLECTED IN MY DESIGN WORK. GROWING UP IN
CHARLESTON, SC, I'M ALSO INSPIRED BY THE OUTDOORS,
ESPECIALLY THE BEACH.

HELLO! MY NAME IS EMILY WILSON AND I'M CURRENTLY /

THIS PORTFOLIO IS A COMPILATION OF DESIGN WORK I'VE
DONE THROUGHOUT MY TIME AT CLEMSON, INCLUDING
BOTH SCHOOL PROJECTS AND FREELANCE WORK. THERE
IS A WIDE RANGE OF DIFFERENT PROJECTS HERE FROM
PRINTED POSTERS TO WEBSITE DESIGNS AND EVERYTHING
IN BETWEEN. | HOPE YOU ENJOY AND GET TO KNOW ME AS
A DESIGNER AS YOU LOOK THROUGH MY WORK!




PERSONAL LOGOS

personal wordmark, monogram,
and symbol




BRAND SPECIFICATIONS

brand specifications for a probiotic
alcoholic seltzer brand

BRANDING GUIDELINES

CMYK: 0597192240
RGB: 255129 16

BRAND CONCEPT

Circus Seltzers is the market’s
first gut-healthy, probiotic
seltzer infused with alcohol.
Our mission is fo make
drinking a little better for
your body while keeping

it delicious and fun- hence
the circus theme. Our brand
contrasts competing seltzer
brands because it is bright
and maximalistic, while others
tend to stick to white, simple
can designs. Our flashy, fun
branding and our drink’s
unique health benefits are
what draw our customers in.
Other gut-healthy, probiotic
drinks may have similar

LAB:
Hex: #8110
Pantone: 151 C

ringmaster rose roarin‘orange  grandstand green merry-go-red yo-yo yellow clown'’s hair baby elephant

SENSORY EXPERIENCE

Our brand is all about providing a healthier alternative to a classic favorite drink. In terms
of sight, customers should feel excited and happy when looking at our colorful, flashy
branding. The sound of our cans cracking open should evoke feelings of excitement and
comfort, as our customers know that they are making a great choice. Our cans should feel
cold to the touch, and the drink itself should feel fizzy and bubbly to allow for an engaging
drinking experience. The smell of our seltzers will have a slightly stronger fruity aroma than
others on the market in order to make it recognizable, promoting brand recognition. Thus,
our product will be more recognizable than others simply because customers remember our
distinct aroma. Lastly, our taste will be similar to others out there. We want the alcohol taste
to be very subtle, so that our drink'’s fruity flavors shine through. The added health benefits
that differentiate us from the competition will not change the flavor at all, allowing consumers
to enjoy all of the added benefits of our drink without sacrificing any flavor.

LOGOS

PRIMARY

branding styles, however we
stand out as the only company
to provide these benefits in an
alcoholic drink. This one-of-a-
kind product with it’s one-of-
a-kind branding is sure to be a
top competitor on the market.

https://eon-media.com
insights /augmented-reality-labels-

drinks-industry/

WORDMARK

CIRCUS

SELTZERS

HEALTHIER - FUN - BRIGHT
BUBBLY - UNIQUE - BOLD

EXPERIENCE - FLAVORFUL
INNOVATIVE - REFRESHING

TYPEFACES

HEADINGS https: reakmaiden. rk/oli

https://zero.nyc/work/poppi
https://www.agencysquid.com/portfolio /white -claw-hard-seltzer,

SUBHEADINGS

MARKET SEGMENTATION EQUIPMENT LIST

Boss Laser
Polar 78 Guillotine Cutter

BODY TEXT Protopic I1-540 Laminator
Kompac EZ Koat 20
Ryobi 3304HA
HP Indigo 7900 Digital Press
ACCENT MBM 1800s Buckle folder

Konica Minolta AccurioPress
C3080



RESTAURANT BRAND

branding system of a figurative
cereal restaurant
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Cereal Bar
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FONT DESIGN

10’s inspired font

including uppercase
letters, lowercase
B e ro u e

My font is inspired by 70’s retro bubble letters and
colors. It is a sans serif font with rounded corners,
giving it a bubble- letter look. Its unique characteristics
include rounded inner corners and highlights on each
character. Each character also has two repeats behind
it, one yellow and one orange, giving them a shadow
effect. The teal, yellow, and orange color palette add to
the 70’s feel.

ABCDEFGHIJKLMN

OPQRSTUVHWXYZ

abcdefghijkl

mnopgqgrstuvw
Xy Z




BRAND SPECIFICATIONS

brand specifications for a baby bubble bath
brand

Colors:

Pantone Black

Pantone 305C

Fonts:

Grafolita Script Bold

Athletics Bold
Athletics Light

Visual References:

U111

Solt Theropy
ki & Lovender
le Bath
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This kind of jar with
powder bubble bath!

Emily Wilson | GC 4060 | Spring 24

Projects:

3 color (spot) label- Functional label for the back of a bottle of baby
bubble bath including a UPC barcode, the product’s weight, safety
warnings, ingredients, the name and address of the manufacturer,
directions for use, and any other legal requirements.

4 color process + foil label- Promotional label for the top of a jar of
baby bubble bath with a logo and graphics

Specialty Print of Choice- DTG print of matching towel and washcloth
with branding and logo

Paperboard Project- Box to house glass container of baby bubble bath

Logos:

Baby Company

Product Feel & Market:

Our baby bubble bath brand feels luxurious and soothing, which is
exactly what our target market of parents and caregivers would want
in a product for their child. Our product is made from the gentlest of
ingredients, and our branding reflects that with it’s mellow colors and
cheerful graphics.
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Love these minimalistic labels with simple
graphics & few colors

I want my DTG towel to be similar to this with the
design large in the corner



WEB ADVERTISEMENT DESIGN

multi-format web advertisements utilizing photos

U Refr €Sh &
Refresh & Retlect with R eﬂ ect Wlth

Refresh & Reflect with

Shop Now




BRAND LOGO

logo of a figurative
cookie brand

nothing artificial, always sweet!




PILLOW POUCH DESIGN

package design branded for a figurative

cookie company
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it Charleston Cookie Company,
wepride ourselves on making
delicious desserts with real,

Jocall sourced ingredients. Gur
cookies are made right here on

KingStreet, in the heart of
Charleston, South Carolina. Our
eggs even come from the.
Charlston Farmer’s Market, right
across the street!

Funilyowned and operated since |

1987, Charleston Cookie

Compinyisproud to have served

orerone million customers.

throughout the years. We thank you

for your support, and we
hope you enjoy!
S
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Saturated Fat 3.59
UfransFatog. 0 o =
Gholesteror20mg
Sodium 1380mg 1%
Total Carbohydrate 195 %
Dietary Fiber 0g 7%
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Protein 19
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INGREDIENTS:

Wneat Fiour, Sugar, Butter (Cream) 2l
xiract, B¢ ey, Baking Soda, Salt

%% ‘ @ Pillow Pouch Design.pdf 1 10/10/22  12:33 PM

Nutrition Facts

4 servings per container
Serving size 6 cookies (28g)
|

Amount per serving

Calories 130

9% Daily Value*
Total Fat 6g 8%
Saturated Fat 3.5g 18%
Trans Fat Og
Cholesterol 20mg 7%
Sodium 130mg 6%
Total Carbohydrate 19g 7%
Dietary Fiber Og 0%
Total Sugars 11g
Includes 10g Added Sugars  20%
Protein 1g

Vitamin D Omcg 0%
Calcium 9mg 0%
Iron Omg 0%

Potassium 19mg 0%

The % Daily Value (DV) tells you how much a
nutrient in a serving of food contributes to a daily
diet. 2,000 calories a day is used for general
nutrition advice.

INGREDIENTS:
Wheat Flour, Sugar, Butter (Cream, Salt), Vanilla
Extract, Eggs, Whey, Baking Soda, Salt

45236"75601

NET WT. 10 OZ. (283.5 g)

At Charleston Cookie Company,
we pride ourselves on making
delicious desserts with real,
locally sourced ingredients. Our
cookies are made right here on
King Street, in the heart of
Charleston, South Carolina. Our
eggs even come from the
Charleston Farmer’s Market, right
across the street!

Family owned and operated since
1987, Charleston Cookie
Company is proud to have served
over one million customers
throughout the years. We thank you
for your support, and we
hope you enjoy!




MOVIE POSTER

poster designed to promote
a documentary

OUR PLASTIC OCEAN

IN THEATERS JULY 2023




BROCHURE DESIGN

Informational brochure promoting
Clemson’s Graphic Communications
department
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HIERARCHICAL TYPOGRAPHY

music festival poster utilizing multiple fonts to

create a visually appealing and easy-to-understand
hierarc hy m

PIEDMONT PARK'| ATL; GA'| SEPT. 16-17, 2023

SATURD@SEPT 16
BINGIEELLISH | THEATTS

NIALL HORAN | YUNG GuRﬁY FEETCHER

DESTROY LONELY | LOUIS{IHE CHIPD'| THE ROSE

LIZZY MCALPINE|iTHE MLDAUGHFTT|| MAUBEILATOUR | SUEED
SUNDAgSTER ,

' GUNS N’ ROSE \\Il BAB

INCUBUS | TOVE LU | YOUNGYNUDY

FIRST AID i | BIGWILD [{P) MORTON
THE GARDENJINHALERIFIOY OLADOKUN | SWAVAY.

TICKETS @ MUSICMIDTOWN:COM




MAGAZINE LAYOUT

magazine cover and spread
inspired by The New York Times

WEATHER
IN
CLEMSON

While we may have just been enjoying
75-degree weather as we rang in the new

year, there could be flurries in the air over the
‘weekend.

A winter storm watch has been issued
by the National Weather Service from late
Saturday night through Sunday evening. Six to
eight inches are expected over the northwest
Piedmont region, and four to six inches along
the 1-85 corridor.

“The snow and ice willlikely begin
around 9 p.m. on Saturday night, according
to the NWS. A wintry mix will develop carly
Sunday morning, which may lead to black ice
throughout the week.

Road travel could be nearly impossible
and power outages are likely. Area residents are
advised to stay off the roads should it snow or
ice,and charge their devices in case of power
outages.

Sunday will have a low of 28 degrees,
with a high of only 33 degrees. The chilly
weather is caused by a weather pattern known
as La Nia, which makes the Southeast dricr
than other parts of the country.

There is also an active jet stream
coming through the area, bringing down
freezing temperature:
But while snow day,

in Clemson are rare, they
are often celebrated with intersting snowmen,
snowball fights and lightsaber ducls,

~Caroline Elswick, The Tiger

2 THE NEW YORKER. NOVEMBER 16, 2092

THERE'S SOMETHING IN THESE HILLS
SNOWFALL

As the Fall season came to a close in Tiger Town,
students were welcomed back from their long.
weekend with 2.5 inches of snow covering the
campus. After the initial chaos of driving back into
town in icy conditions, student spent the afternoon
on Tuesday sledding, making snowballs, and
attempting to create snowmen. Snow angels could be
scen covering Bowman Field, one student says:
“I've never seen so many people on Bowman:
There was a whole flock of snow

on a Tuesday night
angels out there.

As students had their fun outdoors, Clemson.
staff were faced with many challenges: Should class
be cancelled the next day? Should roads close? Will
intrnet be working? How late should dining halls
remain open?

‘ find more information on driving,
parking, dining, and class schedules, visit the
Clemson University official website for more.
information. Emails will also be sent regarding any’
class cancellations, as required per university policy-

Clemson'student body government is
expected to send a statement to all students and
faculty later this evening regarding upcoming
campus events alterations and cancellations due o
the weather, but independent organizations have
already been reaching out via email to cancel private
events as well,

When questioned on his thoughts about the
events of Tuesday afternoon, President Clements
stated that he hoped all of his students were having
fun and staying safe. He also wishes to remind.
students to continue checking their emails for
updates.

_Emily Wilson

Jessica Mckee, Bowman in the Snow
THE NEW YORKER. NOVEMBER 16, 2022 24




AIRLINE WEBSITE

mock-up of the homepage of an
airline website

% Eagle Airlines x R

< C @ eagleairlines.com/en/us

e
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TRAVEL INFORMATION EAGLE PLI

i ol
Book Flight Status Check-In My Trips i e

Py Experience more places.
HOTEL FLIGHT PACKAGES CAR OTHER Go further. Travel
® Roundtrip [ Book with miles () Handicap accessible [J Pet friendly comfortably. Travel
O One Way [ Flexible dates ® Traveling with small children affordab|y_ Travel more.

EAGLE PLUS PROGRAM

FI"O m: TO: JOIN THE EAGLE PLUS PROGRAM FOR FREE TODAY TO
EXPERIENCE MORE .

City or Airport City or Airport
Depart: Return: " Join Today!

m m/d d/yyyy m m/d d/yyyy EAGLE GIFT CARDS!
# of Passengers: Class: o R o e oot

4 experiencing the world
B 3 this season with an Eagle
1 W Economy Y Airfines gift éard. Free

shipping. Terms &

Exclusions apply.

Find Flights! | Order Now!




CONCERT POSTER

promotional poster for a Mt. Joy
concert at The Windjammer

CRMNAINETING . | TEY xv-b‘w»mwmuvmmxam% ;,aw&sm

NT. JOY

THE WINDJAMMER
ISLE OF PALMS SC

~JUNE 1617

1RSI
21+ or with parent | tickets $70 (day of show $85) | doors open at 6:00
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THANK YOU FOR TAKING THE TIME TO VIEW MY PORTFOLIO!

erw/@clemson.edu | (843)-906-3386 | EmilyWilsonPortfolio.com



